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Staff Reporter

I n the coronavirus pandemic, the job of 
Valley area hospitals has never been 
more important, but all their efforts will 

result in the loss of millions of dollars.
Many have set up tents to screen 

COVID-19 patients at the door, and the 
patients admitted often require expensive 

care. At the same time, elective surgeries 

appeared.
Gustavo Valdespino, chief executive 

of Valley Presbyterian Hospital in Van 
Nuys, expects the combination of lost reve-
nue and extra costs will total $30 million to 
$40 million at his facility.

sity patients and at the same time, your vol-
ume is significantly lower across the board 

said Dr. Bernard Klein, chief executive of 
Providence Holy Cross Medical Center 
in Mission Hills.

Please see HOSPITAL SPECIAL REPORT 
page 11

Staff Reporter

On January 20, the Diamond Princess cruise 
ship departed from Yokohama, Japan with 
2,666 passengers in tow for what was supposed 
to be a leisurely 14-day voyage around the 

buffets were canceled and guests quarantined in 

their rooms as reports began to circulate that a 
disembarked passenger had tested positive for 
a virulent, deadly virus that had broken out in 
China several weeks before.

The ship rerouted back to Yokohama. There, 

cases of COVID-19 onboard and instituted a 
two-week quarantine for the ship and its pas-

cases had grown to 61.

Please see TOURISM page 31

Please see ENTERTAINMENT, page 4

Please see LIST page 24

Please see REAL ESTATE page 30

Staff Reporter

The North Hollywood Arts District contains 
the highest concentration of live theaters in any 
square mile of the U.S. outside of Broadway. But 
this cultural and economic asset could vanish with 
the coronavirus pandemic, as theaters remain dark.

Ronnie Marmo at 
Theatre 68 told the Business Journal.

Staff Reporter

Listen as the chief executive of 
Century 21 talks to 120 agents 

for selling homes in Southern 
California during the time of the 

coronavirus.

Staff Reporter

Two months into the coronavirus crisis, San 
-

lord and tenant clients alike struggling to stay sol-
vent. And commercial real estate brokers believe 

the other side of the pandemic.

 

 

 



THE LIST

Staff Reporter

After the pandemic fades, residential real 
estate brokers will have gained a new tool: 
videoconferencing courtesy of Zoom Video 
Communications in San Jose.

Home-sales specialists such as the brokers 
at Century 21 Peak at Warner Center (No. 17 

Brokerage Firms) have adopted the software 
into everything from virtual leasing to internal 
company meetings.

According to Century 21 Peak Manager of 
Operations & Business Development Erin Na-
kano
headquarters at 5900 Canoga Ave., the compa-
ny has held more than 70 virtual meetings for 
its agents and more than 40 for staff since the 
end of March.

leader Eli Tene told the Business Journal right 

One of those Zoom meetings unfolded on 
the morning of May 4, as Michael Miedler, 
chief executive of Century 21, addressed some 

morale-boosting effort.
Tene and Gil Priel

Granada Hills, Upland and Downey with more 
than 450 agents, hosted the call, which included 
Century 21 Managers Erik Rojas in Woodland 
Hills and Kim Schulke in Granada Hills.

Nakano told the Business Journal that the 
Zoom technology has been a bonus to the 
process, despite a few initial bumps. 

-

program for a meeting we hosted once a week 

this was that we were able to switch within 

Southern Division Jeff Bonafede said during 

Yad-
ira Caamal, a broker out of the Granada Hills 

For 45 minutes on the May 4 call, Miedler 
delivered a mix of aspirational pep talk and 

with gratitude and put ourselves in a positive 

agents to keep key motivators in mind: family; 
putting kids through college; and giving back 
to the community. 

are still people who need to buy and sell their 

sands more dollars buying power than a few 

digital numbers have been rising. In the last 
week of April, visitors to C21.com were up 33 

percent from March, leads were up 40 percent 
and organic leads 52 percent higher.

broker Hwei-Chu Meng texted in her query: 

commercial campaign, partnership with Disney 

at Burbank-based Walt Disney Co.
continue to try to move things, but we have to 

Miedler wrapped the company call by 
speculating that 2020 business will pick up 
after summer.

the issue is under control, they will come back. 

Agents are already seeing how such 

changing their daily approach. 
Caamal closes deals throughout the San 

Fernando Valley and in West Los Angeles. She 
said prior to the pandemic, she conducted all of 
her business in person.

Now she uses video calls to attend meetings 
within Century 21 Peak, do virtual training and 
show properties to clients.
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